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FORWARD LOOKING 
STATEMENT
This report contains forward-looking statements within the 
meaning of the U.S. securities laws. Other than statements of 
historical facts, all statements that address activities, events, 
or developments that the Company anticipates will or may 
occur in the future, including, but not limited to, such things as 

objectives, dividend payments, stock repurchases, growth of 
the Company’s business and operations, including future cash 

looking statements. These forward-looking statements are 
based on many assumptions and factors, which are detailed 

Commission. These forward-looking statements are based largely 
on our expectations and judgments and are subject to a number 
of risks and uncertainties, many of which are unforeseeable 
and beyond our control. For additional discussion on risks and 
uncertainties that may affect forward-looking statements,  
see “Risk Factors” disclosed in the 2023 Annual Report on  
Form 10-K. Any changes in such assumptions or factors could 

no obligation to update forward-looking statements, whether as a 
result of new information, future events, or otherwise.

ABOUT US 
Foot Locker, Inc. is a leading footwear and apparel retailer that 
unlocks the “inner sneakerhead” in all of us. With approximately 

Asia, Australia, and New Zealand, and a licensed store presence 

of sneaker authority that sparks discovery and ignites the power 
of sneaker culture through its portfolio of brands, including  
Foot Locker, Kids Foot Locker, Champs Sports, WSS, and atmos. 
For more information visit footlocker-inc.com.

CELEBRATING  
FIVE DECADES  
OF UNLOCKING 
EVERYONE’S 
INNER 
SNEAKERHEAD
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MESSAGE 
FROM OUR CEO 

Dear Fellow Shareholders:

Our vision at Foot Locker, Inc. is to be known as the “go to” destination for 
discovering and buying sneakers globally. Our mission is to unlock the “inner 
sneakerhead” in all of us. The Lace Up Plan is designed to support our vision and 
mission, and our plan delivers for all of our stakeholders: for customers, we will 
be their destination for “all things sneakers, unlocking the inner sneakerhead in all 
of us;” for brand partners, we will partner to build brand equity and incremental 
growth; for team members, we offer job and career opportunities for our young and 
diverse team members that leverage our Striper’s passion for sneaker culture; for 
communities we will continue to invest in economic development and education for 
the communities we serve; and for investors,
growth and attractive returns. 

factors, including elevated inventories. In the face of those challenges, the team 
focused on both delivering near-term results and executing the Lace Up Plan by 
closing underperforming stores and building out our loyalty program and digital 

are repositioning Foot Locker, Inc. for the future. Our momentum — particularly  
 

omnichannel retailer for “all things sneakers.”

MARY N. DILLON
President and  

“Looking to 

2024, we are 

repositioning 

Foot Locker, Inc. 

for the future. 

Our momentum 

— particularly 

in the second 

half of the year 

— means that  

we are entering 

2024 positioned 

for a recovery, 

and on the path 

to reaching  

8.5%-9.0% in  

EBIT margins  

by 2028.”



2023 STRATEGIC HIGHLIGHTS:  
Lacing Up for the Future 

NOTABLE ACHIEVEMENTS AND PROGRESS ON OUR LACE UP PLAN  
IN 2023 INCLUDED:

 EXPAND SNEAKER CULTURE. We are harnessing our multi-branded leadership  
position to expand sneaker culture by serving more sneaker occasions, providing more 

we collaborated with our largest partner, Nike, on our mutual key pillars of basketball, kids, 

Further, sales of brands beyond Nike in our core banners outpaced our total company sales, 

Running, and Hoka. 

 POWER UP OUR PORTFOLIO. We opened 69 new format stores at our Foot Locker 
banner, including our highly-compelling Power and Community store concepts, that now 

also began a meaningful store refresh program designed to create a more consistent and 
elevated brand experience for our Foot Locker and Kids Foot Locker banners. Initial results 
from our refreshed stores have been encouraging, and we intend to accelerate this refresh 
work to approximately two-thirds of our global Foot Locker and Kids Foot Locker doors 

 
we made strides to reposition the Champs Sports banner by focusing its store base to  
serve the active athlete consumer.

 DEEPEN OUR RELATIONSHIP WITH CUSTOMERS. 
the Foot Locker brand by launching our new global platform “The Heart of Sneakers” 
and investing in brand-building marketing strategies. We will continue to make strategic 

 
and elevate the brand experience across channels. To deepen customer loyalty, we piloted  
an enhanced FLX program in Canada. This re-imagined membership program is resonating 
with a broader range of our customers and driving lift. We are excited to roll out this 



 BEST-IN-CLASS OMNI. 

improvements to our sites’ customer experience, including enhanced search capability, 
site navigation, filtering, product recommendations, and cart and checkout optimizations, 
among others. While we are still in the early innings of our digital transformation, we 

 
 

Foot Locker app.

IN ADDITION TO EXECUTING ON OUR STRATEGIC IMPERATIVES, WE 
ADVANCED KEY BUSINESS INITIATIVES IN 2023 TO HELP US RETURN TO 
LONGER-TERM GROWTH, INCLUDING:

 SIMPLIFYING OUR OPERATIONS. We made significant progress simplifying our 
operations to enhance our focus on our core banners and regions. This included exiting the 

owned stores in Singapore and Malaysia to a license model. We also exited atmos from the 
United States, with the closure of three stores and its website, to align our focus on driving 
the brand’s future growth in its core Japanese market. Finally, we made changes to our 
merchandising and finance organizations to drive greater connectivity across our banners. 

 LEANING INTO OUR BASKETBALL LEADERSHIP. In November, we were pleased  

multi-year partnership under which Foot Locker will serve as an official league marketing 
partner in the United States. This collaboration, which builds on a partnership dating back to 

while celebrating the intersection of basketball and sneaker culture. We are also excited about 
the ongoing rollout of our new, multi-branded, basketball-focused experience — Home Court 
— in select stores to bring the excitement and passion of the sport to our customers. We are 
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FINANCIAL HIGHLIGHTS

2023

Sales** $ 8,958 $ 8,154

Sales per Gross Square Foot $ 510

$ 214

5.7%  11.7% 7.9%  2.6%

Adjusted Net Income** $ 755 $ 134

Adjusted Net Income Margin  6.7%  1.6%

$ 1.42

Return on Invested Capital  8.6%  3.8%

  ** In Millions



in our results. As we navigated shifting Nike allocations and the dynamic consumer 
environment, combined with being in the early stages of implementing our Lace Up Plan, 

Overall comparable-store sales declined 6.7% for the year. Notably, declines were 

In North America, Foot Locker and Kids Foot Locker sales for the year were down slightly, 

the banner experienced the largest impacts of the changes in Nike allocation, while also 
working to reposition the banner towards more of an active athlete consumer. Finally, WSS 

Against this backdrop, we leaned into higher promotions to support our top line and 

 
strong proof points that our strategies are resonating. We are making important progress 
in strengthening our brand partnerships, increasing customer engagement, transforming 
our real estate footprint, and driving growth in digital. This year, we will continue to achieve 
important milestones in our Lace Up Plan, including the rollout of our enhanced loyalty 
program across the remainder of North America and the launch of our new mobile app. 
Looking ahead, as our strategic imperatives build momentum, we are well positioned for 

“Looking ahead,  

as our Lace Up Plan 

imperatives build 

momentum, we  

are well positioned 

for sales and  

margin recapture 

longer-term.”
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Building Our Team for the Future

represent the best of Foot Locker and industry expertise combined with leaders that bring new capabilities and perspectives to 
Foot Locker, Inc. Joining our , and our 
Elliott Rodgers, the team represents the ideal combination of functional expertise, enterprise thinking, and collaboration 
required to meet customer expectations in a rapidly changing retail environment.

KEY HIRES AND APPOINTMENTS DURING THE YEAR INCLUDED:

 MIKE BAUGHN JOINED US AS  
EVP AND CHIEF FINANCIAL OFFICER,  
bringing over 15 years of retail finance experience; 

 JENNIFER KRAFT JOINED US AS  
EVP AND GENERAL COUNSEL  

 
public company experience; 

 KRISTIN BAUER JOINED US AS  
SVP AND CHIEF SUPPLY CHAIN OFFICER,  
bringing two decades of experience developing and 
implementing omnichannel retail strategies; 

 ADRIAN BUTLER JOINED US AS  
SVP AND CHIEF TECHNOLOGY OFFICER,  

experience in the consumer sector; 

 BLANCA GONZALEZ JOINED US AS  
SVP AND GENERAL MANAGER OF WSS,  

experience across marketing, merchandising, and sales;  

 BRYON MILBURN WAS NAMED  
SVP AND CHIEF MERCHANDISING OFFICER, 
bringing to the role industry experience in operations,  

 
Foot Locker, Inc.;

 KIM WALDMANN JOINED US AS  
SVP AND CHIEF CUSTOMER OFFICER,  

experience in retail; 

 CINDY CARLISLE AS OUR NEW 
EVP AND CHIEF HUMAN RESOURCES OFFICER, 

HR professional.
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Community and Social Responsibility  
are Core to our Culture, Vision, and Mission.

Community and social responsibility are deeply embedded in our culture, mission, and vision. 
For the communities in which we operate, we support educational and economic development 

endeavors, we commit to empowering our team members and our communities.

lives of our team members and the communities we serve through education and economic 
development. This includes empowering entrepreneurs and designers; investing in venture capital 

We embrace diversity and are proud of our commitment to drive an inclusive culture.  

elevating our team member experience and investing in our people by increasing pay for  

global responsible business strategy which is focused on four pillars: Leveraging the Power of 
Our People and Communities, Strengthening the Sustainability of Our Supply Chain, Managing 

fully committed to building on our progress over time and strengthening our vision for a more 
sustainable world. For additional information regarding our responsible business efforts, see 
our Impact Report, which is available at investors.footlocker-inc.com/impactreport.

COMMUNITY AND SOCIAL RESPONSIBILITY  
ARE DEEPLY EMBEDDED IN OUR CULTURE,  

MISSION, AND VISION.
7
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Thank You

I thank you — our shareholders — for your ongoing support. I also  
 

 
passion for serving our customers. 

I am excited to continue unlocking the inner sneakerhead in all of  

 
 

MARY N. DILLON
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1  Member of Executive Committee

2  Member of Audit Committee

3  Member of HCC Committee

4  Member of NCR Committee

5  Member of Technology Committee
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Alan D. Feldman 3, 5
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Midas, Inc.   

Guillermo G. Marmol 1, 2, 3

Porosome Therapeutics, Inc.;
President
Marmol & Associates 

Darlene Nicosia 2, 3 

Hearthside Food Solutions LLC

Steven Oakland 1, 4, 5 

 
and President
TreeHouse Foods, Inc.

Ulice Payne, Jr. 1, 2, 4  
President 
Cyber-Athletix, LLC;
President and Managing Member
Addison-Clifton, LLC 

Kimberly K. Underhill 1, 3, 4

Senior Advisor
Boston Consulting Group 

Tristan Walker 4, 5 

Managing Member
Heirloom Management Company, LLC

EXECUTIVE LEADERSHIP TEAM

Mary N. Dillon 
President and  

Michael A. Baughn
Executive Vice President and  

Franklin R. Bracken
Executive Vice President and  

Cindy Carlisle
Executive Vice President and  

Jennifer L. Kraft
Executive Vice President and
General Counsel

Elliott D. Rodgers 
Executive Vice President and  

Kristin Bauer
Senior Vice President and 

Adrian Butler
Senior Vice President and

 

Robert Higginbotham
Senior Vice President,  
Investor Relations,  
Corporate Finance and Treasurer

Bryon Milburn
Senior Vice President and 

Peter Scaturro
Senior Vice President,  
Strategic Planning and Growth

Kim Waldmann
Senior Vice President and  

CORPORATE INFORMATION

Corporate Headquarters
330 West 34th Street 
New York, New York 10001 
(212) 720-3700

Worldwide Website
Our website at www.footlocker-inc.com offers 
information about our Company, including our  

 
governance documents.

Transfer Agent and Registrar 
Computershare
P.O. Box 43006
Providence, RI 02940-3078
(866) 857-2216 
(201) 680-6578 Outside U.S. and Canada  
(800) 952-9245 Hearing Impaired -TTY Phone  
www.computershare.com/investor  

Overnight correspondence  
should be sent to:
150 Royall Street, Suite 101 
Canton, MA 02021 

Independent Registered Public  
Accounting Firm 
KPMG LLP
345 Park Avenue
New York, New York 10154
(212) 758-9700

Service Marks and Trademarks
The service marks and trademarks Foot Locker,  
Kids Foot Locker, Champs Sports, WSS, and  
atmos are owned by Foot Locker, Inc. or  

Investor Information
Investor inquiries should be directed to  
the Investor Relations Department at  
(212) 720-4600.
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